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Why Newspaper in Education Week?

Newspaper in Education Week is a project jointly sponsored by the International Reading
Association, the National Council for the Social Studies, and the Newspaper Association of
America Foundation; it is held each year usually during the first week of March. Newspaper in
Education Week involves councils affiliated with the International Reading Association and the
National Council for the Social Studies, schools and newspapers across the United States and in
other countries throughout the world. - By using the newspaper in direct application or extensions
of the learning process, the program aims to reinforce a positive and relevant lifetime reading
habit. The NIE Week program is designed not to replace but to complement the outstanding work
done throughout the year by educators and NIE coordinators in the United States and Canada.

Newspaper in Education Week shows that: .

 through the use of the newspaper, students can become better informed
and consequently better citizens., . . imn

e newspapers demonstrate practical applications of skills and concepts
presented in the school curriculum at all levels. .

¢ newspapers update the information contained in textbooks.

* newspapers are fun to read, and fun motivates learning. -

* by using the newspaper, teachers have the chance to explore some
teaching approaches and resources that they may riot have tried
previously.

These points provide a solid basic foundation for Newspaper in Educationt Week.- This
project is devoted to enhancing the skills and content learned in the classroom through using the
newspaper as part of the school's instructional program."

Children do not simply begin to read the newspaper on their own. They need models—
parents and teachers who are excited about reading and who' share with othefs ‘what they have
read. Parents who are more than a face behind the daily newspaper and teachers who use the
newspaper as a means of enhancing the broad scope of learning show children just how
important newspapers can be. If the goals of NIE Week are even partially met, the many worlds
of the newspaper will open to thousands of students. These youngsters will step into tomorrow
more adequately prepared to meet the challenges of our ever-changing society.

The Role of the Newspaper Association of America Foundation in NIE Week
The Newspaper Association of America represents more than 1,500 U. S*and Canadian
daily and weekly newspapers, accounting for more than 85 percent of the daily newspaper
circulation in the United States as well as considerable circulation in Canada and‘inother
countries around the world. The NAA Foundation is an education foundation that encourages in
the broadest and most liberal manner the advancement of freedom of speech and of the press.
America’s newspaper people care deeply about children—about their future as citizens and
as newspaper readers. Newspaper people know that the business they work in and the society
they live in will remain healthy only if today’s youngsters learn to read, think and be curious
about what’s going on in the world around them. More than 700 newspapers across the United
States and Canada sponsor Newspaper in, Education programs. To ﬁnd out more about NIE, call
your local newspaper.
The NAA Foundation has four objectives:
¢ to help develop informed and intelligent newspaper readers
* to foster public understanding of a free press
¢ to advance professionalism in the press
¢ to enhance minority opportunities in newspapers.
Under the first objective, the NAA Foundation has been methodically building a bold
program that is having an impact on youngsters' reading skills. The Newspaper in Education

program brings daily newspapers into schools to help teach subjects from grammar to geography,
from social studies to science.



The NIE program is a logical marriage of the local school system and the local
newspaper—two institutions working together to stimulate youngsters to learn to read and to
become lifelong readers.

The Role of the Intemnational Reading Association in NIE Week

The International Reading Association is a professional organization of approximately
93,000 members, from all areas of the education community, with programs and networks that
are international in scope. The Association’s purposes are to improve the quality of reading
instruction, to increase the level of literacy, and to encourage a lifetime reading habit. . The
Association’s goal of worldwide literacy goes beyond the fundamental ability and freedom to read
to include critical judgment of content and the enjoyment of reading. o

It is with these goals in mind that the International Reading Association welcomes the
opportunity to cooperate with the Newspaper Association of America Foundation and the National
Council for the Social Studies to develop this teacher's guide for newspapers. There is no more
practical way to enhance readers’ ability for critical thinking than through a medium that so
closely affects their daily lives.

The Association applauds efforts such as this Newspaper in Education curriculum guide
and encourages its members to enrich their reading instruction by applying it within their own
scholastic framework. -

The Role of the National Council for the Social Studies in NIE Week

The National Council for the Social Studies is pleased to join with the International
Reading Association and the Newspaper Association of America Foundation to sponsor NIE Week.

Social studies teachers rely on newspapers in many ways. Newspapers provide up-to-date
information on important news events around the world, such as the struggles facing the new
democracies in the former Soviet Union, increasing tension in North Korea and ongoing struggles
in Africa. Newspapers can be used to follow an event over time, providing a chance for readers to
reflect on personalities and happenings. Although radio and television news tell us that events
have occurred, only newspapers allow us to read about them immediately and in depth.

The reading and writing skills so important to a student’s education can all be taught
using the newspaper. We urge social studies teachers to take advantage of the newspaper as a
teaching tool.

Sources of Information about NIE Week

The sponsoring organizations will be pleased to provide more information about
Newspaper in Education programs.

International Reading Association
800 Barksdale Road, P.O. Box 8139
Newark, DE 19714-8139, USA
Telephone: 302-731-1600

National Council for the Social Studies
3501 Newark Street N.W.

Washington, DC 20061 USA
Telephone: 202-966-7840

Newspaper Association of America Foundation
The Newspaper Center

11600 Sunrise Valley Drive

Reston, VA 22091, USA

Telephone: 703-648-1000



HowtoUseMessages&Meamng

The information explosion is here. The Information Superhighway is well under
construction. In the middle of the last century, news took months to travel from one
continent to another. Today, we can follow revolutions or elections in real time anywhere
on the globe. Newspapers and magazines, which provide information in manageable
portions, are supplemented by electronic databases that can provide a library of
information in a matter of seconds. In print and electronic media, the lines between
entertainment and information have blurred. Traditionally, editors sort through the mass
of news available to select information they see as relevant to their readers. With on-line
services and electronic bulletin boards, individuals will be faced with huge amounts of raw
information. It will become more important than ever for readers and viewers to be able
to process media messages critically.

This curriculum guide serves as an introduction to the forms and issues related to media
literacy. The activities are designed for middle school students, but may be adapted for
upper elementary or secondary students. A supplement designed for elementary students

is included at the end of this guide The organization of Messages & Meaning is outlined
below. :

Teacher Background Informatlon :
Thesé pages contain’ several arﬁcles to provide teachers with information- about media and
mediamessages St ‘
“ "Some Questions About Media Literacy deﬁnes media terms and provides information about
“*the’ mass media industry

“How Students Construct Meaning in Media” suggests a model for understanding the
mteraction of the ind1v1d With the text, and cultural environment of media '

' messages. ’
“Newspapers and Media Literacy” introduces five concepts that govern an individual s
understanding of media messages and applies those™ “concepts to newspapers:
“Analysis of Messages & Meaning Activities” lists the instrictional activities in the
guide and identifies the concepts they address.
“How Well Do You Know News Media?” provides suggestions to teachers for becoming
familiar with the media landscape students encounter. '

Instructional Activities

Instructional activities are organized around four units: Accessing, Analyzing, Evaluating
and Communicating Media Messages. Each activity is identified by the media concept it
illustrates. Many of the activities are accompanied by reproducible activity sheets. An
additional page “Let’'s Talk — Classroom Discussion Topics” describes media issues that
information consumers face today.

Additional Teacher Resources

This section provides information about emerging technologies

“News From Today’s Technologies™ describes the many different types of media
resources available.

“Evaluating New Technologies™ provides a checklist to help teachers make dec13ions
about embracing new technologies in their classrooms.

“Additional Resources” provides a list of additional resources for teachers.

Read, Watch, Listen and Learn — Elementary Activities

The pages in this section were designed for elementary students. The pages may be
reproduced as activity sheets for students. Newspapers may want to enlarge the pages
and produce them as tabloid-sized student sections.
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1. What is media literacy and why should students leam about it?

Students are subjected to thousands of media messages every day, from
newspaper stories, to live television coverage of events, to television
commercials, to billboards, to sales posters in the mall. Too often,
students accept the messages unquestioningly, without stopping to
examine the truth of the content or the motive of the message ereator.
Some media messages have a positive purpose — news and information
about the community, the nation and the world; public service
announcements or ads that discourage harmful behavior such as
teenage drinking or smoking., Other messages can have a negative
influence — commercials or ads that suggest women must be extremely
thin to be beautiful or men must drive expensive cars to be popular.
Students must be critical consumers of informative and persuasive
media messages.

Media literacy is the ability to analyze, augment and influence the active
reading or viewing of media so that one can become an effective citizen,
make better personal choices and understand society. Media literate
individuals can access, analyze, evaluate and generate media messages.

2. What are media?

Media are vehicles that convey messages. Some media, such as
newspapers, books and magazines, use text; others, such as television,
movies, billboards and fine arts, use visual images; still others, such as
radio and performing arts, use music or movement. Most media
messages use a combination of forms. Newspapers have text,
photographs, llustrations and other graphic elements. Television and
movies use still and moving images, sound effects and music.

An individual's personal style sends messages as well. Body language,
dress, makeup, hair style, tone of voice and facial expressions convey
meaning in face-to-face communications. This curriculum guide will
deal only with mass media although students should be aware that
there are many ways to send messages.

3.What are mass media?

The term "mass media” refers to those industries in which control of the
messages lies in the hands of a small number of individuals. Those
messages are then disseminated to large masses of people. Newspapers
and magazines are examples of print mass media. Television, radio,
videocassettes, video games and on-line computer services are examples
of electronic mass media.

Mass media have a powerful place and serve an important role in a
democracy. The public's vision of the world, soctety and self is shaped
by words and images projected by the mass media. The citizenry gets
most of its information about the conduct of the public’s business from
mass media sources.
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4. What are some constraints on mass media news organizations?
Many factors affect the messages from mass media sources:

* Costs: Gathering, preparing and delivering the news are very
expensive propositions. The news industry is both labor- and
technology-intensive. Print and electronic news organizations require
many reporters to track down stories, conduct interviews, do research
and write stories. Newspaper computer systems and presses,
especially those of daily newspapers, must be up-to-date and
efficient. The two major expenses for a newspaper are newsprint and
personnel. Small newspapers spend 15 percent to 20 percent of their
total operating expenses on newsprint. - Large newspapers have
newsprint expenses of 25 percent to 40 percent of their total operating
expenses. Labor costs newspapers anywhere from 30 percent to 50
percent of total operating costs. The electronic hardware and mobile
broadcasting systems involved in television news require large
amounts of ‘money and technical support

. Financing Currently, advertising provides the pnmary ﬁnanc1a1
support for news organizatlons making up between 75 percent and 90
percent of total revenues. The price for a newspaper ad depends upon
the size and the number of copies

me neWSpap er s eus eaCh day — COMPARISON OF NE‘V:IISPAPER ADVERTISING PRICES
BY CIRCULATION SIZE
its circulation.- What the . [ Newspaper Gircutation |~ 7g page ad | FullPage Ad
newspaper offers an advertiser is Size 65" x 105" 13" 21°
its audience. A large newspaper 8,000 |. _ $219 $876
can deliver more readers to an 12,000 —— 2' :
leadverﬁser 8o the cost of placing, || .. J, 899 $1,570
g .an ad in that newspaper is more g 32 ooo g :w!’,e_:$65v0 $2,602
quthan the’ same ad would costmar Nes —
== ‘Qﬂﬁ.,;'smauer newspaper ‘The chart = ? 121,000 - |- $1,263 $5,052
' here: prov1des a’cotnparisor of | | 493,000 | $9,419 | $37,674
. advertisirig Prices in newspapers |- — N R
“a silof varyinglaireulationiisizes:~ ¢ | L 1,450,000 | :$14,376 | $57,505
vy ¥t s - |+ Source: Editor & Publisher Yearbook, 1994. Prices calculated
Clrculatfon the“sale ‘of ' 7" | on open inch rate for national advertising.

<

2zt s NEWspapersy; accounts for 10-y-: »iyz. e : -

. percent.to.35 percent of a newspaper s revenues. Telev1s1on
programing also is dependent upon advertising. Many times, profits
made from advertismg on entertainment programs help underwrite the

costs’ ‘of producmg news programing

. Time' The news 1ndustry operates at hlgh speed and on ught
deadlines. The staff of an evening newspaper may havé as few as five
‘hours to produce that day’s copy. of the newspaper..- Information
gathering and writing is conducted under intense,pressure.
Journalists spend many hours outside their “official” work day
covering events. They spend many of their regular hours writing their
stories at their desks. The wrltmg-edltmg production process is an
ongoing one€. As stories and pages come together, they are sent to the
production department. Pages are changed at the last minute if late-
breaking news occurs. Television news has its own time constraints.
A typical nightly half-hour news program may consist of 22 minutes of
news in which to report the events of the day and 8 minutes of
commercials. -



Control or influence over content: At one time, newspapers were
fiercely partisan; publishers featured stories that promoted their own

‘viewpoints and ideology. Today’s mainstream news organizations

strive for balance and print news based on.a variety of factors such as
timeliness, importance, conflict, progress, important personalities, etc.
The opinions of the publisher, owner or editor may be featured on the
editorial pages of the newspaper. Some editorials reflect the opinion of
one individual, the editor-in-chief; however, many reflect the -
consensus of an editorial committee. In most newspapers, the editors
make decisions independently without conferring with the paper’s
other executives.

{:Sgeerltiiggxfilé%‘)ogs bf}:(hh Plii;;-t ADVERTISING EXPENDITURES 1993
edia. ec
here illustrates the percentage
and dollar amounts of ALL OTHER
advertising expenditures for o
different forms of media.

DAILY NEWSPAPERS
23.1%

Even though advertising pays
many of the bills in media,

individual advertisers have less v
influence than many people o

believe. In television : RADIO

programing, advertisers sponsor :

a pa_rﬁcular ShOW or event. An . DAILY NEWSPAPERS $31.9 BILLION
advertiser’s displeasure with % ::;"s'“ ‘:";“ ::‘Lz::
progralnin g Content becomes DIRECT MAIL 327.; BILLION
very visible if the advertiser aLomeRs  $37 BiLLioN
withdraws its sponsorship. Source: Facks About Newspapers 54
Programs with low ratings have epspar Associaion of Amedcs.

a difficult time attracting
individual sponsors. In print media, advertising provides general
support for the product. No one advertiser sponsors a particular story
or newspaper section, so an advertiser's withdrawal of support is not
likely to affect specific coverage of an issue or event. But newspapers
and magazines do need to maintain a high circulation to attract
advertisers, and increasingly, they need to be able to target their
deliveries to particular segments of their subscriber lists in order to
satisfy advertisers. Many newspapers produce special sections
devoted to one topic, such as new cars, home improvement or
weddings, where editorial and advertising content are closely matched.
These sections are generally produced by the advertising department
of the newspaper and are identified as products of that department.
Often these sections use different type and layout styles to
differentiate them from regular editorial content.

Readership and ratings: The number of individuals who read a
newspaper or watch a television program is important because it has a
direct effect on the rates organizations charge advertisers. News

‘media deliver information to their customers; they deliver customers

to their advertisers. The more readers a newspaper can verify, the
more money it can charge advertisers for advertising space. The
more viewers a television program can deliver, the more the network
can charge advertisers for air time. Newspaper advertising rates
change slowly because readership is fairly constant. Television
advertising rates vary widely depending upon the ratings of the
programs advertisers choose to sponsor.
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Interpreting media messages is an active, constructive process. The Active Viewer Model
provides an illustration of the factors that Influence an individual's interpretation of media
messages. The word “reader” refers to anyone who reads, views or listens to a media
message. “Text™ refers to print and non-print media. The three elements identified in the
model interact when an individual seeks to consiruct meaning from a media message.
“Culture” refers to the environment in which the message occurs.

Medium Fast experiences
Codes & Comvenlions Memories/Connections
Storyline/Marrative T E  Education
Ideclogy & Values Gender
Technology Race

D A%Hk;us
u
E :ie;alatim'shlp«s

H Pleasure

Genra E
Cost (Money) Negotiated
%Ehh T Meaning
Techniques
Distribution
Advertising

CULTURE

Economic Climata
Political Climate
Common Sense

Assumptions
Public Mood
Business/Media "Acceptance”
Financial Value of Media Products

Reader — Many personal factors influence a reader’s reaction to text. An adult may
understand political messages better than a child can. Someone who has traveled
widely may understand more about International news. An individual who reads for
pleasure may approach a new book with enthusiasm: a non-reader would not.

Text — Many text factors affect an individual's ability to understand messages.
Some people respond better to visual images than to print. Readers may be more

familiar with a particular genre, such as news stories, than with another, such as
editorials.

Culture — The environment in which a message is presented has an impact on the
reader’s understanding. Statements made by a president during a re-election
campaign may be viewed more cautiously than statements made between elections.
Stories about worker strikes are viewed differently in hard times and good times.
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@ Newspapers and Media Literacy

Five conceptual principles provide a way to understand media. These principles can be
applied to all media messages. Here is the way the principles apply to newspapers.

/ 1. All messages are constructions \

Media messages are created by individuals.
Message creators decide which words or
images to use, how to organize them and how
to present their completed message to readers
or viewers. Each medium serves as a filter for
information.

Media messages must be interpreted by
each individual who reads, views or hears the
message. Individuals who understand the
construction process are in a better position to

interpret and understand the messages they
Cxcounter. /

f Q2. Messages are representations of \
social reality

Social reality refers to the perceptions about
the contemporary world that are shared by
individuals — their picture of the world around
them. That reality is unique to specific
historic time periods and different parts of the
world. Newspapers, books, magazines and
films of earlier times provide a picture of the
social reality of those times and places.

The picture of the world presented by media
may or may not be completely accurate.
Individuals need to be able to judge the

accuracy of the messages.

J

- watchdog of government. Personal and social

10

f Newspaper application

The newspaper is a carefully constructed
media form. The content of news stories is
gathered and created by reporters. Reporters
go to the scenes of events, interview people
and research issues connected with events.
They write their stories using conventional
formats for news, sports, feature or
commentary styles. Photographers try to
capture the content, the context and the
emotion of events in their photographs. Artists
create graphics to add information and interest
to stories. Stories and photographs from wire
service journalists are sent to newspapers over
satellite feeds. Editors make choices about
what to put in an issue of the newspaper from
the news stories and photographs available
from their staffs and from wire services.
Editors look for stories that have an impact
upon their readers’ lives and stories they think
will be of interest to readers. Editors use
several criteria in selecting what to publish,
such as importance, proximity, timeliness,
emotion, conflict, suspense and progress.

-

/ Newspaper application \
The newspaper presents an ongoing record
of the community and the world around it.
Much newspaper space is devoted to coverage
of the actions of government bodies because
newspapers play a special role in a democracy.
They are the eyes and ears of the people, the

\

issues that dominate society — such as
family, health and relationships — are
reflected in feature stories and lifestyle
sections of the newspaper. Newspapers vary
greatly in the reality they reflect. Smaller
newspapers carry more stories about local
individuals, school news and community
events. Larger newspapers, such as those with
regional or national circulations, have less
community coverage and more stories about
state/provincial or national issues.

_/
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